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National Surveillance Data 2009
Mode of transmission by year

In addition, 1,439  HIV/AIDS reports of people infected through HIV infected 
blood products (2009 National AIDS Surveillance Committee)3



National Surveillance Data 2009
Mode of transmission

HIV       AIDS      HIV       AIDS 
IDU    0.5% 0.7%    Other     3.3% 3.5%
MTC 0.0% 0.0% Unknown  7.6%    16.5% 4



National Surveillance Data 1991-2007
Yearly and regional HIV infection among MSM
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性的接触（異性間）性的接触（同性間）　※２

母子感染
その他（不明を含む）

性的接触（異性間）

性的接触（同性間）　※２

母子感染
血液製剤

感染経路別分類感染経路別分類

沖縄県（95人） 琉球大学（85人）

Ratio of MSM in National HIV/AIDS Surveillance Reports is 
much lower than in a hospital based survey  

Infection route
National Surveillance: 
Okinawa (N=95)

Ryukyu University:  Okinawa 
(N=85)

Heterosexual Male Homosexual

Other: MTC, IDU Heterosexual

Male homosexual

MSM reports in Annual Surveillance compared to 
Hospital Survey: Okinawa       (Tateyama 2007)

Other: MTC, IDU



Estimation of MSM population in Japan (Ichikawa 2009)

3,700 
Adult males

20－59 years old
Tohoku,Kanto,Tokai

Kinki, Kyushu

Method
2 stratified sample of men aged 20 to 59 in a Master 
sample of Census respondents in 5 regional blocks 
(79% of Japanese population)

77

Response rate
45％

N=1659

Male Homosexual  Attraction 3.7％
Male Same Sex experience   2.0％

Male populationMale population (20(20--59 years old)59 years old) 34,140,03734,140,037
NonNon-- MSMMSM 33,457,23633,457,236
MSM MSM 682,801682,801

HIV reported casesHIV reported cases (20(20--59 years old 2008)59 years old 2008)
NonNon--MSMMSM 2,4162,416
MSMMSM 4,7314,731

HIV prevalence HIV prevalence （（2020--59 years old59 years old））
NonNon--MSM                           MSM                           7.27.2 /100,000/100,000
MSM                                MSM                                692.9692.9 /100,000/100,000
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Sero- prevalence among gay friendly HIV testing sites 
2000-2008

Osaka, Tokyo and Nagoya
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Place & Year

HIV prev %
Japan

(1) Onitsuka & Ichikawa 2002, (2) Takenaka & Ichikawa 2006, (3) Kojima 2009, (4) Utsumi 2006

Gay friendly 
HIV testing site

Gay friendly 
HIV testing site

Gay festival & 
testing event



Study Group 
Model for conducting  prevention, support and research 

activities
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Gay Community & MSM

-Analyze MSM HIV data
-Survey HIV risk behavior
-Evaluate programs

Researchers

-Provide funding
-Support NGOs
-Provide Testing & Medical services

Government

-Develop educational materials 
& programs targeting MSM
using community building

Prevention

-Networking
-Develop support programs 
& counseling for PLWHA 

Support 

Co-operative
Research
Projects



Japanese out-reach  model for HIV prevention among MSM

Using Vulnerable population /Social network approach
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Gay & Bisexual Men

internet

indirectly
directly

NGO

Men who have sex with men

bar

Sauna

bar

Mobile phone
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Community centers for HIV prevention 
among MSM in Japan

Area : Osaka
Center name : dista
NGO: MASH Osaka

Area : Fukuoka
Center name : haco
NGO : Love Act Fukuoka

Area : Nagoya
Center name : rise
NGO: Angel Life Nagoya

Area : Tokyo
Center name : akta
NGO: Rainbow Ring

Area : Sendai

Center name : ZEL
NGO : Yarokko

Area : Okinawa
Center name : mabui
NGO: nankr



1212

Condom use with regular partner (Insertive anal sex): Osaka 
Gay Club Survey 1999-2008
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27％ Increase in condom use  
every time by MSM (insertive 
anal sex w/ regular partners)
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Condom use with Casual partner: Osaka Gay Club Survey
1999-2008
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12％ Increase in condom use  every 
time by MSM (insertive anal sex with 

casual partners)
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Increasing HIV testing and condom purchasing among MSM 
in Osaka & Tokyo (Gay Club survey 1999-2008)

% of MSM who have ever bought
condoms
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Club/Bar
Gay sauna

Internet networks

MASH Osaka

Members
of

NGOs/ Community

Members
of

NGOs/ Community

HIV EpidemiologistsHIV Epidemiologists Regional 
Government
Regional 

Government

Lecture  Workshop  Peer-Counseling   Community Programs 

Condom Kit

Newspaper / Poster

Drop-in-center
Internet

Leaflets / Poster

Gay Community

MASH Osaka: How we work & what we do
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Gay commercial venues in Osaka
Doyama: All ages
Bars  135 
Clubs  5
Saunas 13
Shops 7

Minami: Older
Bars 46
Saunas 3
Shops 4

Shin Sekai: Older 
Bar 42(8)
Saunas 3
Shops 1

●

●

●

Doyama
24,919

Minami
14,506

Shin-Sekai
6,529

33,000 MSM customers come to gay commercial  
areas (estimation) according to social geographical 
population counting and interviews (Yamada 2007)

Osaka Total
Bars  189 
Clubs  5
Saunas 20
Shops 12

MSM population estimates in 2007
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MASH-Osaka Intervention Programs 2009

1. Community level
・Community paper <SaL+>
・Internet based programs
・Middle aged project

２. Group/individual level
・Operation of the drop-in-center <dista>
・STI workshops <café chat>
・Sex venue intervention project

3. Integrated level
・Autumn Festival <PLuS+>
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MASH-Osaka Community paper <SaL+>

clients
Gay venue (bar, shop, sauna) 

users & workers
objective

To include information related to sexual health 
Along with gay community related information , services &  

events. 
Output 2009

Monthly 6,650 copies are delivered to :
160 bars, 5 shops and 21 bathhouses

Outcome 2010
40％ of the gay club participants & 69％ of gay bar users

say they have read the paper
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Osaka Drop-in-center <dista>

Objective

- To build social networks

So MSM know where to get HIV/STI info & support

Clients
- Gay venue users & workers

- web site users
Programs

- STI workshop peer-counseling services     café service
- Language courses      new-comers programs

Output/Outcome 2009
＊ visitors・・・・・・・・・・・・・・・・・822 people per month
＊ new-comers・・・・・・・・・・・・・・55 people per month
＊ Rate of recognition・・・・・・・48.7%  (Bar survey)
＊ Counseling・・・・・・・ ・・・・・・21 cases per month
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1      MASH-Osaka Official Site
2      dista-be (regional community info.)
3 Autumn Festival <PLuS+>
4 Safer Sex Information Site

MASH-Osaka Web sites

clients
MSM Internet users living in the Osaka region

objective
To provide information related to sexual health 

with community related information as well as MASH programs. 
method

Operating 4 different sites for  different needs:
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Anal sex last 6 months
Number of partners

%

Middle age MSM Need for prevention (Gay Bar Survey 2007)
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MASH-Osaka  Middle age MSM Project

clients
Gay Bar owners and workers who are have mainly 

middle aged MSM customers
objective

To raise awareness among the clients 
about HIV/AIDS issue among MSM older than 40

method
Published & distributed 
‘AIDS & LIFE Guidebook

For Men who have Sex with Men’
to  173 bars (Aug. & Sept. 2010)
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MASH-Osaka Autumn Festival ‘PLuS+’

Objective
To increase awareness that “AIDS is our issue”

Programs
＊drag queen show ・・with messages about HIV/AIDS
＊slide show・・・・・・・・・a visual message about HIV/AIDS
＊gay town info.・・・ ・・a joint program with gay venues
＊AIDS forum・・・・・・・panel discussion on HIV prevention

Output 2010
*estimated real number of the participants : 6,300 people

Outcome 2010
＊A wide range of clients were reached (Gay Club Survey 2008)

PLuS+ 60％; dista 48.7% ; SaL+ 40.2% ）

‘PLuS+’ festival held in a park from 2004 – 2010 to reach MSM who
do not necessarily go to gay bars and saunas
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MASH-Osaka  Gay sauna Intervention Program

To create an safe sex environment
In sex venues for MSM

Raising sexual health awareness among gay sauna  
owners, staff & customers

Distributing condom & lube kits 
to all sauna venues

program goal

Creating a community guideline
for safe sex environment 

specifically designed
for sex venues(Sydney model) 

program objective

Output 2009
117,900 condom kits were

distributed to 16 sex venues

method
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MASH-Osaka HIV/STI testing at STI clinics campaign

clients
MSM living in the Osaka region

objective
To provide wider opportunities for MSM

for STI & HIV testing

method
Collaboration with 7 STI clinics in Osaka & prefectural 

public health institute
Publicity: Distributing leaflets & flyers, internet coupon

outcome
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ＭＳＭ Population / Gay Community

MASH-Osaka

web

Community Paper

Drop in Center

MSM Population
66,000～150,000 people

Virus

Gay community

Sexual network

Social network

33,000 people

Community Events
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QOL of PWA in Japan

● Health insurance and welfare exists but…

● Living and social situation is not supportive to people 
with HIV and AIDS- many are isolated and in need of 
supportive social environment & services
* MSM who get tested at HIV diagnosis

⇒

* MSM who get tested at AIDS diagnosis
⇒

● General population are indifferent
← Absence of national strategy
← Indifference of mass media

Information gap



Issues for the future

Reliance on research funding which is short-term and 
directed by research goals

Funding - Extension of activities beyond 6 cities

A national body for national co-ordination of Ministries, 
research and NGOs 

Better co-ordination at the local level between local 
health departments, health centers, and NGOs
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Thank you for your 
attention.
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